Think 100% is Hip Hop Caucus’
award-winning climate justice
communications and activism platform.
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“Moving, emotional, inspiring...
Think 100% gives me hope and
energy to keep organizing
in the face of the non-stop
attacks on our environment
and communities.
		

- April Cook-Hawkins, Flint, MI
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How do we broaden and grow a climate movement
to be powerful enough to solve the climate crisis?
How do we do it in time to stop the most catastrophic
impacts of the climate crisis?
Hip Hop Caucus’ Think 100% is a content and engagement platform for Multicultural Millennials and Gen
Z who care about justice and our planet and want information about the climate crisis and solutions but
find that the climate and environmental movement does not speak to them.
Think 100% is about justice, solutions, and realness, and it isn’t depressing. It is about the beauty of our
world and the grit of fighting for our existence, and it gives you life, energy, and inspiration. We have
artists and entertainers, community leaders, entrepreneurs, politicians, and experts all helping to make
Think 100% the coolest place in the climate movement.
Think 100% provides an entry point, opportunities for ongoing engagement, and a voice and feel that
is welcoming, relevant, and empowering which turns the Think 100% audience into climate influencers,
activists, and organizers within their own communities and networks.

02

Audience: Multicultural Millenials and Gen Z

A majority of America (53%) now lives in a household with high multicultural
influence. In reality, what was once considered multicultural is now mainstream.
In the U.S., 42% of Millennials are people of color and 48% of Gen Z are people of color.
Public opinion research shows Multicultural Millennials and Gen Z overwhelmingly
believe climate science and support climate action... at higher rates than their white
peers and older generations.
Those best positioned to be a bridge between the
climate movement and new, diverse audiences
the climate movement must engage are
Multicultural Millennials and Multicultural Gen Z (i.e.
people of color who are in the Millenial and Gen Z
generations).

Unique Influence:

Size: There are over 33 million Multicultural
Millennials in the U.S. (ages 23-38 years-old),
and over 43 million Multicultural Gen Z (ages 7
- 22 years-old). Think 100%’s target audience is
multicultural 15 - 38 year-olds in the U.S., which is
an approximate market size of 56,640,000 people.
If Think 100% can build an audience base over the
next few years of 1% of this demographic, that would
be 560,000 young people of color newly involved in
the movement, which would profoundly shift and

influencers for their parents, children, and white

expand the culture of the climate movement.

Market

research

on

this

demographic shows that Multicultural Millennials
and Gen Z are disproportionately influential in their

social networks, which creates a multiplier effect.
Their duality of identity in their home culture and
mainstream culture makes them trend setters and

Millennial and Gen Z peers, and older generations..
Already Climate Supporters: Public

opinion

research shows this group overwhelmingly believes
climate science and is supportive of climate and

clean energy action from government, business
and civil society at higher rates than their white
Millennial, Gen Z peers and older generations.

Need for Diversity: Race is the tripwire of the

environmental movement, a weakness the fossil

U.S. Population by Generation

fuel industry exploits. Broadening the movement to

Gen Z 		

26%

and Multicultural Millennials and Gen Z already

Millennials

22%

Gen X

20%

the climate movement because of their ability to

Baby Boomers

22%

be truly diverse is a clear movement-wide priority,
bridge cultures. They are the optimal bridges for

shape and influence popular culture, their home
cultures/spheres of heritage, and their parents
and children.
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Content: Diverse Original Content
by Empowered Creatives
Think 100% empowers diverse creatives of color - writers, artists, comedians, musicians, and
filmmakers - by immersing them in communities on the frontlines of the climate crisis and
climate solutions.
Think 100% PODCASTS, Think 100% FILM, and Think 100% MUSIC, provides the infrastructure
and resources for these creatives to use their talents to tell stories and shape narratives on
climate justice that move people to action.
Think 100% ACTIVISM takes the stories and content created by these talented creatives of
color and deploys it in campaigns that drive action for climate justice.

Think 100% PODCASTS
The Coolest Show on Climate Change

• 50+ episodes of breaking news, captivating stories, historical and intersectional perspectives, and dispelling
false narratives that communities of color are not engaged in the climate and environmental movement
• Content includes live event recordings, short video clips, social media, and an audio podcast available on
iTunes, Spotify, Google Play, and more
• Featuring such guests as: Movement Leaders Dr. Robert Bullard, Katie Eder, Xuhtezcatl Martinez, Vic
Barrett, Jamie Margolin, and Carol Browner; Entertainers Regina Hall, Kendrick Sampson, and Raheem
DeVaughn; Elected Officials Sen. Cory Booker, Gov. Jay Inslee, Sen. Jeff Merkley, and Rep. Donald McEachin;
and, many more

We need as many creatives and media makers working on climate as we have
scientists, organizers, researchers, business leaders, policy experts, engineers, and
campaigners working on climate!
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Oscar, Grammy, and Emmy
winner, Common, recording
"Trouble in the Water" for
Hip Hop Caucus' album HOME

Think 100% FILM

Ain’t Your Mama’s Heat Wave
• One of our most innovative strategies yet, a comedy experience and film: Ain’t Your Mama’s Heat Wave
• Part stand-up comedy show, part documentary, it is a climate justice story focused on Norfolk, Virginia,
experienced through the lens of young Black comedians, that connects experiences of communities of
color on the front lines of the climate crisis around the country.
• First of its kind climate commentary written and performed by young people of color scheduled to be
released as a film in 2020 and will be a Think 100% nonpartisan young voter organizing tool.

Think 100% MUSIC

People’s Climate Music
• The album HOME featuring Common, NE-YO, Jeremih, Crystal Waters, Raheem DeVaughn, Elle Varner,
Antonique Smith, jessica care moore, and more
• Over 65,000 album downloads
• Featured on iTunes home page
• “Trouble in the Water” Music Video garnered over 1 million views in 24 hours
• Covered in Rolling Stone, Billboard, The Guardian, BET, AllHipHop
Special Releases
• MTV Music Video Award Winner: Stand Up Stand N’ Rock, released in partnership with Taboo of the
Black Eyed Peas
• Hurricane Benefit Record: “Here Comes the Sun” by Antonique Smith x Jeremih
• Hurricane Sandy Music Video: “All We Really Have is Now” by Antonique Smith
“Hip Hop Caucus & Think 100% is playing an
integral role in me getting more deeply
involved in environmental politics & activism.
As a young activist just hitting the ground I
am looking for all the advice and knowledge
the show Think 100% provides.”
- Clarke Williams, Junior at Howard University
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Think 100% ACTIVISM
The role of Think 100% Activism is to connect Think 100% content and audiences to the movement. Think

100% was born of thirteen years of Hip Hop Caucus activism and campaigning on the climate crisis that
began in 2005 after Hurricane Katrina hit the Gulf Coast. Grounded in Hip Hop Caucus’ mission to empower
those impacted first and worst by injustice, Think 100%’s driving focuses are activism and powerbuilding.

Think 100%’s creative content supports, expands, and accelerates the power of the climate movement
because our creative direction is always connected to strategies of activism and mobilization.

“I loved being on Think 100%, & I see
the major impact the show is having
already. It’s a big deal & a critical
innovation for our movement.”
- Carol Browner, former EPA Administrator
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Impact: 2018-2019

2018 - THINK 100% PODCAST

Launched Season 1 of The Coolest Show on Climate Change in February
Produced and released 43 hour-long episodes

Season 1 is a masterclass on Environmental and Climate Justice

Season 1 guests included Nadia Nazar, U.S. Senator Cory Booker, Raheem Devaughn, Congresswoman

Pramila Jayapal, Nathan Phillips, Keya Chatterjee, Chase Iron Eyes, Governor Jay Inslee, Dr. Robert Bullard,
Xuhtezcatl Martinez, and many more.

September 2018
Think 100% at Our Village & GCAS
Hip Hop Caucus co-produced a four day event with over 2000 attendees in San Francisco, during
the Global Climate Action Summit (GCAS) called Our Village, in partnership with global indigenous
leadership and If Not Us Then Who. Think 100% produced its first podcast in front of a live audience to an
overwhelmingly powerful response.

“The Hip Hop Caucus has helped lead
every part of the climate fight for the last
decade, with passion and creativity!”
- Bill Mckibben, co-founder 350.org
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January 2019
Indigenous People’s March
Hip Hop Caucus provided planning and fundraising support for the Indigenous People’s March in Washington,
DC. The mass demonstration in DC represented continuity of organizing and empowerment from the
movement born at Standing Rock.
Think 100% jumped to rapid response crisis communications to dispel harmful narratives about elder Nathan
Phillips and the Indigenous People’s March when a conservative PR firm was hired to represent the Covington
Catholic student who went viral after confronting Nathan on the National Mall.

Winter/Spring 2019
Toured The Coolest Show on Climate Change bringing live podcast shows
to communities around the country
• Brooklyn, NY on Climate Philanthropy and Impact Investing at Confluence Philanthropy’s Practitioner’s
Gathering
• Madison, WI on Climate Adaptation at the National Adaptation Forum
• Orlando, FL on Climate Leadership of Local Elected Officials at the National Forum for Black Elected Officials
• Philadelphia, PA on Climate Leadership of Young People and Intersectionality of Climate at the 2019
Netroots Nation conference
• Capetown, South Africa on Divest-Invest Movement at the 2019 Financing the Future Summit
• New York, NY on Celebration of Youth Climate Leadership following the historic Youth Climate Strike,
featuring musical performances and special guests
• Boulder, CO on Climate Storytelling and Diverse Voices at Media Impact Funders Convening

April 2019
Earth Month Grassroots Screenings
Hip Hop Caucus Leadership Committees hosted a dozen grassroots screenings of the film Paris to Pittsburgh
and community building discussions throughout the country.
Facilitated new state and local leadership engagement on climate.
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Summer 2019
Launched Season 2
The Coolest Show on Climate Change
Kicked off season 2 on the 14th anniversary of Hurricane Katrina, with the theme
“Young People Will Win”.

Season 2 is full of captivating conversations with the young people who are
pushing the climate crisis to the forefront of the nation and the world. Who is
that exactly?

Folks such as Vic Barrett, featured in Season 2 Ep 1. Vic, along with 21 other

courageous young people, are suing the U.S. government for its inaction on
climate. and, for example, in Season 2 Ep 2, listeners found out everything they

needed to know about the Youth Climate Strike from three of the amazing young
leaders organizing the historic mobilization, Katie Eder, Executive Director of

Future Coalition, Jamie Margolin, Co-Founder of Zero Hour, & Sohayla Eldeeb,
Global Outreach Director of Zero Hour.

Think 100% Season 2, which runs through Spring 2020 is bringing audiences the
young leaders they didn’t know they need to know.
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Summer/Fall 2019
Youth Climate Strike
As an official partner for the September 20th Global Youth Climate Strike, in
the months leading up to the strike, Hip Hop Caucus helped lead the adult

coalition responsible for supporting the primary coalition of youth organizers.
Using our communications and engagement expertise, we helped formulate
messaging, digital toolkits, and outreach to diverse audiences and influencers
to build momentum for the strike.

From September 19-23 alone, the strike mobilized over 4 million people to the
streets worldwide, driving 1.79 million social media posts, 73k media hits, and
10,000 websites participating in the digital strike.

September 2019
Our Village & Climate Week NYC
Hip Hop Caucus co-produced Our Village for a second year in a row in

partnership with global indigenous leadership and If Not Us Then Who, to

elevate indigenous and people of color’s voices during Climate Week. Think
100% hosted a large celebration of the Youth Climate Strike at Our Village.

10

Think 100% FILMS + Think 100% ACTIVISM

Think 100% took a truly innovative approach to our non-partisan voter engagement work among young
voters of color in Virginia. With an important state wide election in fall of 2019 and an intention to ensure our
efforts in 2019 would also build power toward 2020, we carried out an integrated voter engagement strategy.
We focused on the Hampton Roads region of Virginia in October and November. By the numbers we
facilitated a 17,259 peer-to-peer conversations, distributed 2,489 door knockers, 1,000 posters, targeted a
digital universe of 83,289, held 9 community meetings, and had 780 people attend our events, conducted 4
radio interviews, ran PSAs on 2 major stations, and secured coverage in the local newspaper.
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But the numbers do not begin to reflect the impact of this work. We focused on climate justice and the
impacts of almost daily flooding because of rising sea levels, as well as the intersections of gun violence,
and housing issues in low income Black communities. We engaged comedians to come to Virginia, meet
with the community, elected officials, faith leaders, cultural leaders, and HBCU students, to learn firsthand
what young voters are thinking about. The comedians then put together a live stage show that focused on
climate justice. The show is called Ain’t Your Mama’s Heat Wave, and we filled the historic Attucks Theater in
Norfolk two nights in a row post-election in November. Through this project we brought together the faith
community, the Hip Hop community, elected officials, HBCU students, civic organizations, and we strategized
about how we take the work and outcomes of 2019 and carry it into 2020.

“Nothing like Ain’t Your Mama’s Heat Wave
has ever been done in Virginia before,
and it is exactly what we needed to come
together on the climate crisis.”
- Charles Brown, II, CEO, Dark Knight Entertainment
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2020 Vision

Think 100% PODCAST

The Coolest Show on Climate Change
Season 3 of The Coolest Show on Climate Change will be focused on young people and the elections. The show
will go on the road and record shows in communities across the country, mobilizing young people to vote.

Limited Series: Protect the Arctic
Think 100%: Protect the Arctic is dedicated to educating, engaging, and mobilizing young people in the lower 48
in solidarity with indigenous communities in the Arctic. In 2020, we will help make the Trump Administration’s
and Congress’ efforts to further open up the Arctic a more prominent issue in the election. We are producing
a multi-episode series for Think 100% about the movement and leaders in Alaska fighting to protect the Arctic
from fossil fuel development and end fossil fuel extraction.

Think 100% FILMS
In 2020, we will release Ain’t Your Mama’s Heat Wave across the nation and leverage it to mobilize young voters
of color to the polls on climate justice. Our plan is to:
• Use Ain’t Your Mama’s Heat Wave to engage and inspire communities of color
• Drive the community we develop around Ain’t Your Mama’s Heat Wave to the polls via nonpartisan GOTV
• Position Ain’t Your Mama’s Heat Wave in the media and social media landscape to contribute to shifting
mainstream narratives on the climate crisis and climate solutions to a climate justice framework led by
communities of color and empowered creatives.

Think 100% MUSIC
All eyes are on 2020 and recording artists and musicians are looking for ways to lend their voices and
platforms to the movement and voter turnout. Think 100% MUSIC will cultivate the leadership of these artists
and coordinate non-partisan strategies for music releases to drive young people to engage online, in the field,
and at the polling booth.

Think 100% ACTIVISM

Climate Justice and Democracy
Think 100% ACTIVISM maintains a dual focus on driving change through policy advocacy and democracy,
and though pressure on the financial system. Clean air and water and its impact on public health are a top
environmental concern for communities and are important ways to relate to voters about the climate crisis. The
Trump Administration’s backwards movement on clean air and water is a critical issue for voters in 2020. Think
100% will maintain a strong focus on public health impacts of dirty air and water on African American, Latinx,
and Indigenous communities, as well as, Think 100% 's and Hip Hop Caucus' long-term focus on environmental
justice impacts of fossil fuel extraction and community exploitation, from fracking to pipelines.

Stop the Money Pipeline
In partnership with a strong coalition, we are helping to lead the Stop the Money Pipeline mobilizations in 2020,
taking on the biggest banks, asset managers, and insurance companies in the world that fund and facilitate
the fossil fuel industry. We are going to put sustained pressure on the biggest financial backers of climate
destruction. We’ll also continue to pressure the universities and pension funds who are still invested in fossil
fuels to divest: there’s simply no excuse to still be putting money into coal, oil and gas.
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Think 100 has been one of the best interview platforms
“where
you can really dive in and talk about climate and
social justice...

This speaks to being a person of color in this movement,
where you don’t always get the platform or amount of time
you want to talk about the issues that are important to you.
[Think 100%] has been one of the first platforms that I’ve felt
comfortable on.

”

- Vic Barrett, Climate Justice Leader
Plaintiff in Juliana v. United States

